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NAGEMENT DEVELOPMENT PROGRAM

CLIENT — UNIVERSITY FIRST CLASS PAINTERS
UFCP Recruitment Drive and new branding
platforms

Ed Vella, art direction, graphic design and production

OBJECTIVE:
To create new recruitment material and to launch new brands.

HOW WE DID IT:

We started by putting together a new colour scheme and
graphic elements. We used a bold serif font for headings and
for the main copy font we used helvetica neue which gave
the entire design a clean, smooth look. Secondly we went

to great lengths to source pics that depicted young, hip and
entreprenurial university graduates. Using these elements in
a stylistically contemporary arrangement made an information
booklet pop and sizzle, a managers profile booklet engage
and evoke, and elicited oh’s and ah’s from a financial state-
ment booklet.

For the first branding vehicle and logo we created artwork
using gold and black colours and lettering. Artwork had a
sturdiness and professionalism about it that was crucial to
convey proper messages. This brand was accompanied by an
information booklet and interactive content.

“Ed was an absolute marvel to work with...he
knew exactly where we wanted to go and he
executed flawlessly.”

Karen A. Benteau, Operations Director, University First
Class Painters.
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CLIENT - EMERGENCY MANAGEMENT OFFICE
EMO Collateral Update

Ed Vella, art direction, graphic design and
production

OBJECTIVE:
To update EMO resource materials.

HOW WE DID IT:

The EMO wanted to inject a new and updated look to some
of their provincial information packages, while at the same
time not lose any of the public recognition of the EMO
brand. We wanted to engage readership and to use the
new design as a means to draw them in. We did this by
updating fonts and using identifiable imagery throughout
two phamplet executions. | used sourced stock imagery as
well as supplied EMO staff photo’s and yet still achieved a
consistent look.

“‘Great Job. We really, really like the
over-all design.”
David Rodenhiser, Communications Advisor, EMO
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THE ISLAND'S MOST SPECTACULAR
DINING EXPERIENCES!

MONCTON'S MOST
COMPLETE EATING AND
DINING GLUIDE

- o
<% Imagework ¢™ L
L e ———. — -

CLIENT = IMAGEWORKS

PEI and The Greater Moncton and Area Restaurant and Menu
Guides

Ed Vella, art direction, graphic design and production

OBJECTIVE:
Develop two creative executions using new imagery and a matching yet distinctive design.

HOW WE DID IT:

Two locations meant a more cosmopolitan vibe for one and a more traditional setting
for the other. Colour scheme was altered between the two to enhance distinctive-
ness. A warm serif font was used for cover designs and throughout the booklet.
Univers was our copy font. Categories were displayed along the edges of pages for
easy navigation. Photoshop techniques were utilized to achieve the perfect harmony
between imagery and product locations.

These guides showcased a broad base of advertisers and we utilized extra lead time
for production.

“These products are a wonderful credit and should be included
in your portfolio!!”
Andrea Carr-McNeill, Imageworks.
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